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Forecasting private consumption expenditure in the USA \&Oc:lli
The US CDI is published by Institute for Business Cycle tAnal yses
Growth Strategies Group A Los Angeles, California USA A Survey
Significantly increasingdemandfor durables
confirms US consumer resilience!
The index for Durables is significantly up. The Demand for toysand kitchenware up
Non-durablesindex is slightly up and back on Demand for toyswhich decreased in Octobés up
track, but still in negative territory to 25.1 per cent of households in November. It was
22.8 in Novembelast year. Demand fdfitchenware
The monthly CDI for durables sgnificantly up is also upfrom 5.6in Octoberto 7.9 per cent in
from 32.0 per cent of househalih October to 38.9 November and above November last yedfigure 6
per cent in November who Ysadecided to buy major
durable items in the coming three months. Demand for Food and Clothingup
Both the monthly and thremonth moving average The net index for food and other grocery store items
are above the November 20EQel. Demand for is movingup and in positive teitory for the first
Non-durables is up froml2.9 inOctoberto -10.2 in time this yearDemand for clothing and footwear is
November Figure 1 and 2 also upfrom - 24.6in Octoberto -21.1in November

Figure 7 and 8
Data for theNovember survewas

collected fronNovemberl6 - 20. Number of inone oflowhhesed?d

Thepercentage of households that have not decided
to buy any of the items surveyed (excluding clothing
and food) isdown to %.7 in November The lowest
level in the last three years. Figure 9

Demand for carsup

Demand for cars is up from 5.6 per cent of
households in October to&per cenin November.

This is one percentage point higher than in November

last year. Figure 3 Dr. Roger Selbert & Jorn Thulstrup, MAecon

Furniture, White goods, Radio/TV andPCsup Los Angeles CopenhagenQctober27 - 2011

Demand for furniture, white goods, radio/Bvid
PCsis higher inNovember 201 than in November
last year. Figure 4 and 5

Our next report will be mailed to subscribers at
1400 hrs GMT orDecember2l - 2011.

Figure 1 Demand for Nondurables
Clothing and footwear + food and other grocery store items.
Will buy more, less or the same amount as in the corresponding period last year.
Net indexPer cent of householdsnonthly and threenonth moving average
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Figure 2 Demand for Durables

Will buy Cars, Furniture, Whit&oods, Radio/T¢ and PC in the coming three months
Per cent of householdsnonthly and threenonth moving average
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Figure 3: Will buy a new car within the coming three months
Per cent of householdsnonthly and threenonth moving average
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Note: Demand for carss up from 56 per cent inOctoberto 6.6 per cent ifNovemberin Novembetast year5.6 per cent of US
households had decidéo buy a car within the coming three months.
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Figure 4: Will buy Furniture, White goods, Radio and TV within the coming three months
Per cent of householdsnonthly and threenonth moving average
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Note: Buying decisions for furniture, white goods, radio 8ndsi the traditional major durablesare up from 17.5 percent
in October to 212 per cent ilNovember. It was 18.4 in November last year.

Figure 5: Will buy a personal computer within the coming three months
Per cent of householdsnonthly and threenonth moving average

Note: Demand for PG isupfrom 8.9 per cent irDctober tol1.1per cent infNovember.In November last year 8 3r cent
werein the market for P&
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