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Significantly increasing demand for durables  

confirms US consumer resilience! 
 

 

The index for Durables is significantly up. The 

Non-durables index is slightly up and back on 

track, but still in negative territory   

 

The monthly CDI for durables is significantly up 

from 32.0 per cent of households in October to 38.9 

per cent in November who have decided to buy major 

durable items in the coming three months.    

Both the monthly and three-month moving averages 

are above the November 2010 level. Demand for 

Non-durables is up from -12.9 in October to -10.2 in 

November.                                          Figure 1 and 2 
 

Data for the November survey was  

collected from November 16 - 20.    

 

Demand for cars up   

Demand for cars is up from 5.6 per cent of 

households in October to 6.6 per cent in November. 

This is one percentage point higher than in November 

last year.                                                         Figure 3  

 

Furniture, White goods, Radio/TV and PCs up   

Demand for furniture, white goods, radio/TV and 

PCs is higher in November 2011 than in November 

last year.                                              Figure 4 and 5 

Demand for toys and kitchenware up 

Demand for toys, which decreased in October, is up 

to 25.1 per cent of households in November. It was 

22.8 in November last year. Demand for Kitchenware 

is also up from 5.6 in October to 7.9 per cent in 

November and above November last year.    Figure 6 

 
Demand for Food and Clothing up    

The net index for food and other grocery store items 

is moving up and in positive territory for the first 

time this year. Demand for clothing and footwear is 

also up from - 24.6 in October to -21.1 in November.                                           

Figure 7 and 8 

 

Number of ñnone of theseò significantly down  

The percentage of households that have not decided 

to buy any of the items surveyed (excluding clothing 

and food) is down to 55.7 in November. The lowest 

level in the last three years.                           Figure 9 

 
Dr. Roger Selbert & Jorn Thulstrup, MA econ  

Los Angeles ï Copenhagen, October 27 - 2011 

 

Our next report will be mailed to subscribers at 

1400 hrs GMT on December 21 - 2011.   

    Figure 1    Demand for Non-durables  

 Clothing and footwear + food and other grocery store items.  

                                         Will buy more, less or the same amount as in the corresponding period last year. 

                                              Net index Per cent of households - monthly and three-month moving average 
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Figure 2   Demand for Durables  

Will buy Cars, Furniture, White Goods, Radio/TVs and PC in the coming three months  
                                             Per cent of households - monthly and three-month moving average 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3: Will buy a new car within the coming three months 
                                                 Per cent of households - monthly and three-month moving average 

 

 
 

 
Note:  Demand for cars is up from 5.6 per cent in October to 6.6 per cent in November. In November last year 5.6 per cent of US 

households had decided to buy a car within the coming three months.  
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Figure 4: Will buy Furniture, White goods, Radio and TV within the coming three months 
                                              Per cent of households - monthly and three-month moving average 

 

 
 
Note: Buying decisions for furniture, white goods, radio and TVs ï the traditional major durables - are up from 17.5 per cent 

in October to 21.2 per cent in November.  It was 18.4 in November last year.     

 

 

 

 

Figure 5: Will buy a personal computer within the coming three months 
                                             Per cent of households - monthly and three-month moving average 

 

 
 
Note: Demand for PCs is up from 8.9 per cent in October to 11.1 per cent in November.  In November last year 8.3 per cent 

were in the market for PCs.    

  


